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European Year of Intercultural Dialogue 2008: iCulture Concept
The Decision of the European Parliament and of the Council of 18 December 2006 establishing the European Year of Intercultural Dialogue 2008 (EYID 2008) foresees a number of measures to be implemented by the European Commission. The Commission has launched an open call for proposals in order to co-finance a limited number of emblematic actions on a European scale aimed at promoting intercultural dialogue, through involving directly or otherwise reaching as many people as possible, and highlighting achievements and experiences on the theme of the European Year of Intercultural Dialogue.

The specific objectives of the call are to seek to raise the awareness of all those living in the EU, in particular young people, of the importance of engaging in intercultural dialogue in their daily life. Also, to give a visible European recognition to best practices in promoting intercultural dialogue throughout the EU, fostering the role of education as an important medium for teaching about diversity,
The iCulture project focuses on engaging as many people across Europe, particularly young people and the socially and culturally disadvantaged, into an intercultural dialogue with their European neighbours. This will be achieved through a variety of methods that will promote harmonious cultural diversity through a range of media.

The iCulture project will focus on engaging these typically hard-to-reach groups in ways which will be innovative on a European level. 

The iCulture project will promote intercultural understanding and offer information and guidance for greater personal and professional opportunities and link the programmes to the rights conferred by European citizenship. This will help young people appreciate the real value of being multilingual, multiracial and multicultural. This will be done through European wide seminars, events, conferences, meetings, exchange and training programmes, competitions, press releases, games, exhibitions, taster sessions and specially adapted VODcast shows and clips.
New technologies will be used to attract young people into a dialogue with their European cousins. This will be achieved through the following methods:

· A ‘swapping cultures’ project in which enterprising young people across Europe will become Champions for promoting cultural awareness in their schools – this may involve travel to European countries to receive information and training about other European cultures that can be shared in their own educational institutions.

· A European internet-based social networking site (similar to www.myspace.com and www.facebook.com) for young people to interact across Europe.
· European-wide Music Television allowing text-access to encourage young people to communicate across borders.
· An ‘exchange programme’ of cultural video material and cultural broadcast shows between European agencies and disseminate and mainstream the outputs and best practice in cultural and social diversity through our European-wide networks. The Exchange Programme will work with schools, colleges, universities and community centres to share the promotional cultural material.
· Using ‘serious games’ such as internet virtual life (Second Life), and other interactive games such as Nintendo Wii to interact across borders with other European players.
· WEB2.0 is the second generation of web based communities and hosted services – such as social networking sites, wikis and folksonomies. iCulture will use WEB2.0 to facilitate collaboration between the partners and/or between potential learners through a series of web events and conferences.
· Bluetooth Proximity Marketing is now the latest medium for advertising and marketing. In simple terms, if people have a mobile phone (or any bluetooth device) in the proximity of a marketing broadcast, they would be able to receive a multimedia or short movie advert. iCulture would use this type of promotional mechanism to reach an even wider audience. 
· Viral Marketing via text message. They will provide people with information and guidance on culture and offer short innovative bite size taster clips. This is a very cost effective way of marketing and raising awareness.
Other Partner ideas are welcome – please give us your suggestions.
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